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Call for Papers 
The role of design in 
building competitive 
business advantage. 
 
Presented by agIdeas and the State Government of Victoria in association  
with the School of Design, Swinburne University of Technology. 
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We are pleased to invite proposals  
for research papers and presentations  
for the upcoming 2015 International 
Research Conference: Design for 
Business. This is a leading, double-
blind peer reviewed conference that 
examines how design as a strategic 
resource adds value to business. 

Please note that by ‘business’ we include 
commercial enterprises and not-for-profit 
enterprises. Many organizations, including 
governmental departments, cultural organizations, 
not-for-profit enterprises, and even cities, have 
adopted business-style management in order to 
improve their operations. Also, many increasingly 
use design thinking approaches in order to better 
understand their stakeholders, to improve their 
workplaces, to create new experiences for their 
clients, to minimize the impact that they have  
on the environment and increase sustainability,  
or to improve their services, their distribution, or 
their manufacturing processes. If you are working  
or doing research in any of these areas, then  
we would like to hear from you. 

Selected papers will be published either in the 
Design for Business book series (Intellect Books), 
or in the Journal of Design, Business & Society 
(Intellect Journals). 

About the Conference 
Design for Business is a premier international 
research conference that runs annually in 
Melbourne, Australia. The event was developed  
by agIdeas in 2010 and it is presented as part  
of the Melbourne International Design Week. 
The conference is managed by an Executive 
Group and led by an Advisory Board of esteemed 
professionals and academics. An international 
Review Panel of over 150 experts ensures the 
quality of the selected papers. 

This conference brings together experts 
from diverse fields such as design, business, 
management, marketing and entrepreneurship  
to present, discuss and debate issues around  
the role of design in business. In previous years 
we have had delegates coming from leading 
schools, businesses, research centers, design 
organizations, and universities such as Stanford 
University, Copenhagen Business School, Aalto 
University School of Business, Politecnico di 
Milano, the Glasgow School of Art, Delft University 
of Technology, Icograda, ARUP, Ehrenberg-Bass, 
ThinkPlace, Smart Design, FutureBrand, Geyer, 
VSA Partners, Nike, and others. 

This is a not-for-profit conference supported  
by the State Government of Victoria and leading 
universities. Our publishing partner is the 
international academic publishing house—Intellect 
Books & Journals, in association with the University 
of Chicago Press. 

Note to the Contributors 
This conference is a forum that covers a broad 
range of topics. However, please note that we 
do not solicit proposals that are focused only on 
design or only on business. We are interested in 
papers that are placed on the intersection of both. 
We are also interested in papers that study the 
broader social, cultural and environmental context 
in which design-driven businesses operate. 

We are always interested in new and interesting 
topics that revolve around this concept, so if you 
would like to propose a subject that we have not 
explicitly mentioned, but you feel that it may fit 
within the theme of the conference, please feel  
free to contact us and discuss your idea. 

New Opportunities 
The 2015 program has been updated to include  
a Round Table Symposium, providing opportunities 
for completed work and the sharing of work  
in progress. 
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Abstracts Submission 

We invite you to submit an  
abstract of no more than 300  
words that addresses the theme  
of the conference. Please do not  
use references in your abstracts.  
The abstracts should be  
stand-alone documents. If your 
abstract is accepted, we will  
invite you to submit a full paper  
for consideration. 

Deadline for Abstracts: 5th November 

Detailed instructions on how to  
prepare and submit your abstract  
and a link to the electronic submission 
system are available on the  
conference website. 

Authors will be required to register  
their details before submitting abstracts. 
Please retain login information as 
accepted abstracts will be required  
to submit full papers through this  
online submission system. 

Full Papers 
Authors of accepted abstracts will receive an 
invitation to submit full papers. Full papers should 
be between 5000 and 8000 words and they are 
required to demonstrate originality. References 
must be assembled using the Anglia Ruskin’s 
Guide to the Harvard System of Referencing. 
Please do not submit high-resolution images at  
this stage. Detailed instructions on how to submit 
your paper and a link to the online submission 
system will be emailed to you. 

Regardless of the range and the stage of your 
research or professional experience, the organizers 
expect the highest standards of academic 
scholarship in terms of writing, referencing, 
establishing the context, explicating the methods  
of inquiry, and reporting results in a way that 
may aid other researchers in the field or can be 
applied by practicing professionals. All papers 
will be subject to a double-blind peer review by 
international experts in the relevant fields. 

If you are a business executive or a professional 
designer who would like to share a case study 
or insights from a project which is relevant to our 
theme, but you do not have the background in 
writing scholarly papers, we advise you to co-author 
your work with an experienced academic. If you 
would like assistance with finding an appropriate 
research partner please let us know. 

Deadline for Full Papers: 20th January 

‘ We can no longer  
have business  
innovation without 
strategic design.’  
 
Dr Gjoko Muratovski  
Conference Chairman 

http://www.agideas.net/design-for-business-2/research-conference/
http://libweb.anglia.ac.uk/referencing/harvard.htm
http://libweb.anglia.ac.uk/referencing/harvard.htm
http://www.agideas.net/design-for-business-2/research-conference/
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Important dates  
and deadlines 
5th November  
Abstracts Due 
20th January  
Full Papers Due
20th March  
Executive  
Summaries Due 

Presentations 

Authors of accepted papers will be invited to 
present at the Design for Business: Research 
Conference. The presentations will be delivered 
over two days and across two different formats: 
Research Forum and a Round Table Symposium. 
Based on recommendations from the Review  
Panel, you will be invited to present in either the 
Research Forum as a speaker or in a panel session 
at the moderated Round Table Symposium. 

Research Forum 
Research Forum presentations will last up to 20 
minutes and will be followed by up to 10 minutes  
of questions and/or discussion. All selected papers 
for the forum will be published by Intellect Books 
& Journals. The forum is open to the public and 
the audience is encouraged to engage with the 
presenters through moderated Q&A sessions. 

Round Table Symposium 
The Round Table Symposium will include brief 
presentations followed by sessions of moderated 
group discussions. All papers presented at the 
Symposium will be considered for publication  
by Intellect Books & Journals. 

Executive Summaries 
If you are selected for presentation and/or 
publication, we will also ask you to prepare a 
700-900 word digest (summary) of your paper 
that could be presented to a non-academic 
community in an easily read format. This material 
will be published in our Executive Summary bulletin 
that will be distributed to the Top 500 Australian 
Businesses, Top New Zealand Businesses, and 
to over 25.000 small and medium businesses in 
Victoria, Australia, and will be made available to the 
global business community through our website. 

Deadline for Executive Summaries: 20th March 

Important dates 
• Abstracts submission deadline  

5th November 

• Notification of successful authors  
25th November 

• Full Papers due  
20th January 

• Executive Summaries due  
20th March 
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Design for Business: Advisory Board 

Advisory Board Co-Chairmen 
Professor George Cairns  
School of Management  
RMIT University 

Professor Scott Thompson-Whiteside  
Dean: School of Design  
Swinburne University of Technology 

Advisory Board 
Professor Mark Armstrong  
Practice Professor: Industrial Design  
International Research Chair: Design  
Monash Art Design Architecture  
Monash University 

Professor Clive Barstow  
Head: School of Communications and Arts  
Edith Cowan University 

Professor Cees de Bont  
Dean: School of Design and  
Chair Professor: Industrial Design  
The Hong Kong Polytechnic University 

Professor Mark Burry  
Director: Design Research Institute  
RMIT University 

Associate Professor Arthur De Bono  
Head: Department of Design  
Associate Dean: Research  
Monash University 

Professor Mads Gaardboe  
Head: School of Art,  
Architecture and Design  
University of South Australia 

Professor Gerda Gemser  
College of Business, School of Economics,  
Finance and Marketing  
Design Research Institute  
RMIT University 

University Distinguished Professor  
Ken Friedman  
Faculty of Design  
Swinburne University of Technology 

Professor Barbara de la Harpe  
Executive Dean:  
Faculty of Business, Education, Law and Arts  
University of Southern Queensland 

Dr Swee Mak  
Director: Future Manufacturing Flagship  
CSIRO 

Research Professor Jenni Romaniuk  
Associate Director (International)  
Ehrenberg-Bass Marketing Science Institute 

Dr Jochen Schweitzer  
Senior Lecturer: Strategy and Innovation  
Co-founder: U.lab  
Business School  
University of Technology Sydney 

‘ …while those 
(companies) that 
understand how to 
leverage design can 
create sustainable 
progress.’  

 
Soren Ingomar Petersen  
Design Research PhD.;  
Author, ‘Profit from Design’ 
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Executive Group 
Ken Cato AO  
Chairman  
Design Foundation 

Kristin McCourtie  
Manager & Director  
Design Foundation 

Dr Gjoko Muratovski  
Research Conference Chairman  
Head: Department of Communication Design  
Faculty of Design and Creative Technologies  
Auckland University of Technology 

Enquiries 
Luke Farrugia  
Program Manager 

Design Foundation  
6 Otter Street  
Collingwood Victoria 3066  
Australia 

T 61 3 9416 2966  
F 61 3 9415 1604  
E luke@agideas.net  
agideas.net 

Join our newsletter 
To be notified of important dates and for future 
updates, join the agIdeas newsletter. If you  
know anyone who would like to submit a paper  
or attend the conference please share. 

agideas.net/agideas-newsletter/ 

Partnership Opportunities 
The program offers a number of key  
opportunities and benefits for brand  
awareness across a range of diverse  
marketing channels, including event  
publications, current partnerships and  
event tickets. 

Contact us for information about aligning  
your brand with a world class research  
program committed to sharing and  
developing design and design thinking  
for improved business outcomes. 

Photograph © David Simmonds  
simmonds.com.au 

In its fifth year, this 
research program is  
a world class platform for 
the sharing of rigorous 
knowledge development 
in the area of design for 
business. 

Supporting partners 

Presented in association with 

mailto:luke@agideas.net
http://www.agideas.net
http://www.agideas.net/agideas-newsletter/
http://www.simmonds.com.au/
http://www.youtube.com/user/agideas2008?feature=watch 
http://www.facebook.com/agideas
http://twitter.com/agIdeas
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